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Disclaimer

The information provided in this presentation are the prospective

basedon current status, includingall forward-lookingstatementsthat

might be influencedby the uncertainties,risks,assumptionsor other

external factors. Suchfactors might lead to differencesbetween the

declarationin this presentationand the result of Soft-World DǊƻǳǇΩǎ

operation. We shall undertake no obligation to update or revise any

forward-looking statement, whether as a result of new information,

future events,or otherwise.
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Soft-World Group Overview
A Diversification Strategy in Internet Industry
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Soft-World Group Revenue Breakdown by Business

Game Distribution Game Development Game Publishing & Operation

Online Marketing Business FinTechBusiness Others (Cloud Computing, Game Art Design, etc.)

Revenue 6.60 Billion NTD Revenue 6.09Billion NTD Revenue 6.24 Billion NTD



Game Martech Fintech

Digital Game Business

Distribution / IP Licensing / Development / Publishing & Operation

CHINESE GAMER GAME FLIER



Gaming Industry Flow
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Game Distributor
Downstream

Game Developer
Upstream

Game Operator
Midstream

Game Planning

Music Production

Programming Engine

Art/Graphic Design

Game Localization 

Operations Planning

Marketing Strategy

Server System 

Customer Service

Research & Development Game Operation Distribution Channel

Packaging Design 

Product Promotion 

Local Promotion 

Distribution Channel

Payment Channel

Content Design
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21.2%

26.7%

38.6%

10.6%

3.2%

Data Source :TAICCA2022Taiwan Cultural Content Industry Survey ReportAverage development costs for between 10 and 50 million and over 50 million

Development cost 
over 10 million NTD
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Planning / Script

Music / Sound Effects

Programming / Engine
Art / Animation

Budget Allocation Overview for Taiwanese Game Developing
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Leading Brand in Game Industry
Soft-²ƻǊƭŘΩǎ LƴǘŜƎǊŀǘŜŘ aŀǊƪŜǘƛƴƎ {ŜǊǾƛŎŜǎ

20%

1%

24%

55%Mobile game

Online game

Web game

Others

2023 MyCardSales Breakdown by Product

ňMarket Share reaches  60%of Taiwan, HK, and Macao 

ňMembers 7 Million+

ňSold in50,000+ Physical stores

ňGames & Services products2,400+

ňContent Providers600+

Online & Offline 
Promotions

Expo/Event 
Planning

Interactive
Video Platform

Digital Marketing 
& Advertising

Games
Multimedia 

Channel

MyCard

Bonus APP
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Soft-²ƻǊƭŘ 9ȄƘƛōƛǘƛƻƴ ϧ 9ǾŜƴǘκaŀǊƪŜǘƛƴƎ 9ȄǇƻǎǳǊŜǎκaǳǎƛŎ tǊƻŘǳŎǘƛƻƴ

Extensively Industrial Resources to Increase the Service Performance

Mass Exhibition and Event Design 

Planned 700+events with130+
business partners

ÅProvide a one-stop service on event  
planning solutions
ÅDesignated long-term partner of 

worldwide clients

²ƛŘŜǎǘ aŀǊƪŜǘƛƴƎ 9ȄǇƻǎǳǊŜǎ

Covered 7000+physical stores 

and shopping districts
ÅStore Front Flags/TV Walls/Rotating 

Banner, Posters & Display Stands, to 
reach strong exposures with flexible 
and diverse creative promotions

Premium studios which can 
accommodate an orchestra with 

100+ musicians
ÅProvide services of Soundtrack and 

Sound Effect of Games/ Animations/ 
Commercial Ads/ TV Series, MVs 
Shooting, Video Producing



Classic Games IP for Licensing
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Game Anime Drama & Movie MerchRecreate the value of IP



13

:

Online Marketing Business

Digital Game Business

FinTechBusiness

FAST DISTRIBUTED
CLOUD COMPUTING 

Game 
Development

Game 
Publishing & 
Operation

Game 
Distribution

E-Commerce
& Payment 

Venture 
Capital

Cloud 
Computing

Online 
Marketing &
Advertising

SOFTSTAR

USERJOY

FUN YOURS

GAME FLIER

GAME FIRST

ZEALOT DIGITAL

TAIWAN TAOMEE

ZILONG VENTURE CAPITAL

NEWEB

SOFT-WORLD

Game 
Development

CHINESE GAMER



14

Game Products
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1.ǸTS 2:RebornǹSTEAM

2.ǸTS Multiverseǹ

2024H1

1.ǸWonderland MǹSTEAM

2.ǸChinese Hero Onlineǹ

New Version

2024H2

2024 Game Pipeline



ǸTS 2:RebornǹSTEAM
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Å The gamehas been optimized and redesigned,reintroducing the new

system"Adventure Handbook"alongwith multiple new generals.

Å Launchedon February21, 2024, the gamesupportson both STEAMand

PC,and is availablein both traditional andsimplified Chineselanguages.

Å Bestsellerrank in first placeon STEAMin both TaiwanandHongKong.

Å Themost famousoriginal IP of ChineseGamer,

which hasreleasedmanyseriesof products.

ÅManage IP value and continue the business 

strategy of flexible use of IP.



ǸTS Multiverseǹ
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Å ChineseDŀƳŜǊΩǎfirst blockchaingame.

Å Collaboratingwith AsiaSoft to enter the SEAblockchainmarket.

Å Launchinga multilingual versionin Chinese,English,Thai,andVietnamese.

Å Continues to activate this well-known self-owned IP of ChineseGamerand maximize

the valueof it .

Å Expectingto be launchedin SoutheastAsiain Q2.



ǸWonderland MǹSTEAM
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Å A classic fantasy adventure turn-based mobile game.

Å Introducing a brand new real-time matchmaking system for PVP battles.

Å New diverse pets and mounts have been released.

Å Special vehicles now enable players to travel around the

'Wonderland M' world.

Å Set to launch simultaneously in Taiwan, Hong Kong, and Macao in Q3.



New Version ofǸChinese Hero Onlineǹ
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Å ClassicPCgameof ChineseGamer.

Å Launchedthe unboundedthree-serverco-fighting mode.

Å Releasedmultiple new systems,tasks,functionsandprofessions.

Å Re-optimize the gameinterface to enhance

playergamingexperience.

Å Expectedto be launchedsimultaneouslyin Taiwan,

HongKong,MacaoandSoutheastAsiain Q4.



AI Application in Games
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Utilizing AI to train game characters and backgrounds for 
generating illustrations and derivative products.

Art 
Generation

Game Resource Generative AI Application

>>> >>>
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Game NPC AI Application
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ÅNPC AI dialogue function launched.

ÅPlayers can have free conversations with 

NPCs.

ÅPlayers can engage in adventure 

simulation with NPCs.

ÅBring players a new gaming experience.

ÅAlready used in ά¢{ aέΦ
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Corporate Strategic Planning

Diversified cooperation.

IP re-engineering.

Extending the long-tail 
synergies of the IP lifecycle.

IPAuthorization

Expand into new markets 
continuously.

Integrating AI processes to 
reduce production costs.

In-depth Cultivation 
of Games
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Classic Game Operator in Taiwan, Hong Kong, Macao 

With 20 years of game 
operation experiences 

Operating over 120 various
Online, Web, Mobile Games

άRagnarokhƴƭƛƴŜέ ŎǊŜŀǘŜŘ ǘƘŜ 
highest PCU record in Taiwan 

with 350,000 gamers

Over 10 million members

Localized operation and bring diversified game content

DŀƳŜ CƭƛŜǊΥ {ǇŜŎƛŀƭƛȊŜŘ ƛƴ [ŀǊƎŜ DŀƳŜǎΩ hǇŜǊŀǘƛƻƴ ϧ
Profound Experience in Gamers Maintenance

Others

Online

Game Operation in SEA / 

User Experience of Innovative Digital Marketing Field

Mobile

20y 120+

350k+ 10M+



2022.12.22 

Roguelike Gameplay

Challenge Routes, Level Events, 

Skill Cards, & Enhancement Effects

Crossover Collaboration& Fan Operation

#Virtual Singer  & VTuberGaming Experience

#ACG Trends & Popular VTStars

#Ongoing Themed Collaborations,

New Character & Stories

26

!ƴƛƳŜ {ǘȅƭŜ wtD aƻōƛƭŜ DŀƳŜ ά²IL¢9 /Ihw5έ

Launched on December 22nd, 2022 

Tʋop download on Google Play & App Store on 

Launch Day
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3D Wuxia-style Online GameǸTianLong Grandmasterǹ

Launched on Nov. 3rd, 2023 in Taiwan 

Character Development, Guild Interaction, Classic Gameplay

Nine Major Sects, Pet Breeding, Crafting, Mount Hua Duel, 

ZhenlongChess, Guild Trading

Upgrade Comprehensive Wuxia Experiences 

New Sects, Dungeons, Battlefield Systems, and More Content

Faithful Restoration of the 2008 Classic Version

Players Respond Enthusiastically
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Game First: International Game Operation & Marketing Service

Game Customer Service

More than 10 years of professional 
customer service experience, proficient in:

Chinese, English, Korean, Thai

Cooperation with the global famous 
gamesfrom:

United States, South Korea, China, 
Hong Kong

eSports Organization

Cooperation with more than 20 popular 
games from PC, mobile and console game:

άt¦.DέΣ άIŜŀǊǘƘǎǘƻƴŜέΣ ά¢{ aέΣ 
άOverwatchέΣ ά[ŜŀƎǳŜ ƻŦ [ŜƎŜƴŘǎΥ ²ƛƭŘ 
RiftέΣ άWǳǎǘ 5ŀƴŎŜέ ŀƴŘ more

Game Marketing & 
Operation services

Marketing cooperation in Taiwan, 
Hong Kong, and Macao:

π YƻǊŜŀΩǎ ƳƻōƛƭŜ ƎŀƳŜ άIǳƴŘǊŜŘ {ƻǳƭέ 
π YƻǊŜŀΩǎ ƳƻōƛƭŜ ƎŀƳŜ άIŜǊƻ Cantareέ
π YƻǊŜŀΩǎ ōŀǎŜōŀƭƭ ƳƻōƛƭŜ ƎŀƳŜ ά/t.[ 
нлнмέ

π YƻǊŜŀΩǎ ƳƻōƛƭŜ ƎŀƳŜ ά.ƭŀŘŜǎ ƻŦ ¢ƘǊŜŜ 
Kingdoms -²ŀǊέ
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A professional game graphic production team with 100+ art designers

More than 20 years of experience in game development

Zealot Digital Game Art Design 

Å {ŜǊǾƛŎŜǎΥ н5κо5 /ƘŀǊŀŎǘŜǊǎΣ н5κо5 {ŎŜƴŜǎΣ /ƘŀǊŀŎǘŜǊǎΩ aƻǘƛƻƴ ϧ C· {ǇŜŎƛŀƭ 9ŦŦŜŎǘǎΣ D¦L LƴǘŜǊŦŀŎŜ

Å Cooperation: Zealot has cooperated with leading game companies from Korea and Japan,and worked closely 
with more than 10 game companies for art design in Taiwan and China.



Game Martech Fintech

Online MarketingBusiness
Advertising/ Marketing Consulting/ Digital Platform


