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Disclaimer

The information provided in this presentation are the prospective
basedon current status, includingall forward-looking statementsthat
might be influencedby the uncertainties,risks,assumptionsor other
external factors Suchfactors might lead to differencesbetween the
declarationin this presentationand the result of SoftWorld D N2 dzLJQ a
operation We shall undertake no obligation to update or revise any
forward-looking statement, whether as a result of new information,

future events,or otherwise
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SoftWorld Group Overview
A Diversification Strategy in Internet Industry
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SoftWorld Group Revenue Breakdown by Business

2021

7%

40%

1295 %

Revenueb.60 Billionnto

Game Distribution

B Online Marketing Business

B FinTeclBusiness

2022 2023

6% 4%

50% 50%

6% 5% 5o

Revenues.09 Billion nto Revenueb.24 Billionnto

Game Development Game Publishing & Operation

Others(Cloud Computing, Game Art Design, etc.)



Digital Game Business

Distribution / IP Licensing / Development / Publishing & Operation
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Gaming Industry Flow

GameOperator GameDistributor
: Midstream Downstream

Researct& Development Game Operation Distribution Channel
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Content Design : GameLocalization : Packaginddesign
Game Planning Operations Planning ProductPromotion
Art/Graphic Design Marketing Strategy LocalPromotion
Music Production ServerSystem Distribution Channel

Programmingengine Customer Service Payment Channel



Budget AllocationOverview for Taiwanese Gamieeveloping

Music/ Sound Effects
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Programming / Engine

Data Source TAICCR022TaiwanCultural Content Industry Survey Reporiverage development costsr between10 and 50million and ovet50 million
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Leading Brand in Game Industry
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Extensively Industrial Resources to Increase the Service Performance
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Mass Exhibition and Event Design 2 ARSai0 al NJ] SGAYy 3  Premium studios which can
Planned 7/ Q0+ events with 130+ Covered/ 000+physical stores accommodate an orchestra with
business partners and shopping districts 100+ musicians
A Provide a onestop service on event A Store Front Flags/TV Walls/Rotating A Provide services of Soundtrack and

planningsolutions Banner, Posters & Display Stands, to Sound Effect of Games/ Animations/
A Designated longerm partner of reach strong exposures with flexible Commercial Ads/ TV Series, MVs

worldwide clients and diverse creativromotions Shooting, VidedProducing

11



Classic Games IP for Licensing

_ Game - Anime - Drama & Wiovie - Merch Recreatethe value of IP~
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@ CHINESE GAMER
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@ 2024 Game Pipeline

2021 g

1.N TS 2:Rebonm STEAM
2 N TS Multiversa

202212 I8

1.N Wonderland Mh STEAM
2 N ChineseHeroOnlinen
New Version
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(ON TS2:Reborm STEAM

A The gamehas been optimized and redesigned,reintroducing the new
system"Adventure Handbook"alongwith multiple new generals
A Launchedon February21, 2024 the gamesupportson both STEAMand

PC,andis availablein both traditional and simplified Chinesdanguages

A Bestsellerrankin first placeon STEAMn both Taiwanand HongKong

A The most famous original IP of ChineseGamer, §B 9=
A BEHE |~ 838 () B2 AR
which hasreleasedmany seriesof products CE T
A Manage IP value and continue the business s, Y
BNESAT 100 ZUSseEs - RIS HT ENESAT 100 ReTHIE - IIKESHIF

strategy of flexible use of IP.
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(ON TSMultiversen

A ChineseD | Y Sfiskbdockchaingame

A Collaboratingwith AsiaSoftto enter the SEAblockchainmarket.

A Launchinga multilingual versionin Chinese English,Thai,and Vietnamese

A Continues to activate this well-known self-owned IP of ChineseGamerand maximize
the valueof it.

A Expectingo be launchedin SoutheastAsiain Q2.
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(ON WonderlandMh STEAM

A A classic fantasy adventure turbased mobile game.

A Introducing a brand new realime matchmaking system for PVP battles.

A New diverse pets and mounts have been released.

A Special vehicles now enable players to travel arouthe
'‘Wonderland M' world.




@ New Version ofN ChineseHeroOnlinen

A Classi®®Cgameof ChineseGamer

A Launchedhe unboundedthree-serverco-fighting mode.

A Releasednultiple new systems tasks,functions and professions

A Reoptimize the gameinterfaceto enhance
playergamingexperience

A Bxpectedto be launchedsimultaneouslyin Taiwan

HongKong,Macaoand SoutheastAsiain Q4.




@ Al Application in Games
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@ GameResourceGenerative Al Application

Art Utilizing Al to train game characters and backgrounds fo
el=1[=lz1ie)g Y generatingillustrations and derivative products
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@ GameNPC ARpplication

A NPCAI dialogue function launched.

A Playerscan have free conversations with
NPCs.

A Playerscan engage in adventure
simulation with NPCs.

A Bringplayers a new gaming experience.

A Alreadyusedind ¢ { aé @
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@ CorporateStrategic Planning

In-depth Qultivation
of Games

|P Authorization

Diversified cooperation. Expand into new markets
IP reengineering. continuously.

Extending the longail - _l Integrating Al processes tgs
synergies of the IP lifecycle. & reduce production costs.
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Game
Publishing

Operatio

@ GAME FLIER

& GAME FIRST
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DI YS CtASNY {LISOAIFIfAI SR AY
Profound Experience in Gamers Maintenance

. ®
’ ﬁﬁf/ﬁfﬁ @‘ Classic Game Operator in Taiwan, Hong Kong, Macac

Localized operation and bring diversified game content

20y

With 20 years of game
operation experiences

Over 10 million members Game Operation in SEA /

UserExperience of Innovative Digital Marketingeld
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&

RoguelikeGameplay

ChallengeRoutes Level Events
SkillCards, & Enhancemenffects

\
Crossover Collaboratio& Fan Operation®——=

#Virtual Singer &/TuberGaming Experience N

#ACG Trends & Popul®fTStars

#0Ongoing Themedollaborations,
New Character& Stories

) T@;pdowmlloadcﬁmﬁegglaﬂlayAppSt@recon
LaunchrDay 26



™ 3D Wuxiastyle OnlineGameN TianLong Grandmaster

Nine Major Sects, Pet Breeding, Crafting, Mount Hua Duel,
ZhenlongChess, Guild Trading

Upgrade Comprehensive Wuxia Experiences

New Sects, Dungeons, Battlefield Systems, and More Content

FaithiulRestoratior{ of the 2008 Classic Vers Mg e ERoR_
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@ Game First: International Game Operation & Marketing Servic

Game Customer Service Game I_\/Iarketln_g & eSports Organization
Operation services

More than 10 years of professional Marketing cooperation in Taiwan, Cooperation with more than 20 popular
customer service experience, proficient in: Hong Kong, and Macao: games from PC, mobile and console game:
Chinese English, Korean, Thai
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Cooperation with the global famous mT Y2NBI Qa Y20 AGaSared | YS oQuengaglp =2 a[ S 3dzs 2F [ S
gamesfrom: mnY2NBH@Bolff Y2oArf s HifttWEdEG 5 I[pideSe | yR
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ZD Zealot Digital Game Art Design

A professional game graphic production team with 100+ ddsigners
More than 20 years of experience in gamdevelopment

A {SNBAOSAY H5Ko05 / KINIOGSNEZI H5k05 {OSySasz [/ KIFNIC

A Cooperation: Zealot has cooperated with leading game companies from Korealapdn,andworked closely
with more than 10 game companies for art design in Taiwan and China.




Online MarketingBusiness
Advertising/ Marketing Consulting/ Digital Platform
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