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Disclaimer

The information provided In this presentation are the prospective
based on current status, including all forwdambking statements

that might be influenced by the uncertainties, risks, assumptions

or other external factors. Such factors might lead to differences
between the declaration in this presentation and the result of
SoftWorldD NB dzLJQ&a 2 LISNF GA2yd 2 S aKIFff
to update or revise any forwarlboking statement, whether as a

result of new information, future events, or otherwise.
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The Status of Game Industry in Talwan

Unit The performance of the listed game companies at TWSEFREXx

NTDin Thousand
2016 2017 2018 2019 2020 2021 2022H1

9,000,000
7,000,000
5,000,000
3,000,000
1,000,000
-1,000,000
-3,000,000
-5,000,000

8,177,772

6,075,295
3,781,851

4,617,697 4,394,756

1,901,938
-1,583,078

1,714,277

-990,295 -815,523 -45E¥53 -5427445 -178;556

-4,696,309

~ The Total Net Profit ~ The Total Net Loss

Thvgit%(’g;ggt“ies 9(39%) 10(45%) 11(52%) 9(43%) 12(57%) 11(50%) 14(70%)
The companies|  14(61%) 12(55%) 10(48%) 12(57%) 9(43%) 11(50%) 6(30%)
Total 23 22 21 21 21 22 20*

Source: Taiwan Stock Exchange Market Observation Post System
Note 1:Data 0f2016 includedlGAMEHOURS(6626.TT).

Note 2 Data of 2020 adjusts companies included in calculation based on industry type, remove OMG(3687.TT Gaadityta(3629.T7.
Note 3:Data 0f2021add HAPPYTUK(7584.TT

Note 4: Removed 2lelistedcompaniesn 2022 H1.
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SoftWorld GroupOverview
A Diversification Strategy in Internet Industry

Wo,

1
Digital Game Business ‘5?% SOFIWORILD

ZILONG/VENFUREFCAPITAL

o Venture Game _
NEWEB Capital |Distribution (© CHINESE/GAMERN |~ SORTSTAR
ezPay \M WECAN FINANG] YD ZEALOTDIGITALY USERJIOY
) ECommerce
CLEY%  KuoBrothers & Payment | B FUNYOURS

Online

E Marketing & ishi @ GAMEFFEIER
Advertising Operation J
#D & cAMEFRRST( ! TAMIANTAOMEE
ERAARHARAD Computing -

FASTODISTRIBUTED
CLLOUD.COMPUTING
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SoftWorld Group Revenue Breakdown by Business

2020 2021 2022Q1~Q3

7%

34% 40%
49%
6%
0 0
22% 12% o7 9 6%
Revenue’.26 Billionnto Revenues.60 Billionnto Revenue4.48Billion nto
Game Distribution GameDevelopment Game Publishing & Operation
B Online Marketing Businesdll FinTecHBusiness Others(Cloud Computing, Game Art Design, etc.)
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Digital Game Business

Distribution / IP Licensing Development/ Publishing & Operation



Wo,
Digital Game Business SOFIWORILD

ZILONG/VENTUREFCAPITAL

- FinTechBusiness : Gf”‘m?
A0S NEWEB Distribution QO CHINESE/GAMERN /~  SOFTSTAR

WE CAN FINANCIAE ZEACLOTDDIGITAL!: USERJIOY

Brothers FUNWYOURS

GAMEFELIER

GAMEFRIRST (S TAIWANTTAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD. COMPUTING
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Leading Brand in Game Industry
Soft2 2 NI RQa LYUGS3aINFYGSR al N

0 _ Interactive
n Market Share reache@O )/0of Taiwan, HK, and Macao Video Platform

i Members©6.5 Million+ TR -
i Games & Services produc2400+ / Online & Offline \ Expo/Event

Promotlons Planning

#1158

i Content Providerd© 00+

-PLAY

i Sold inD0,000+pPhysical stores —— og'tWO,p{
- (%] (=)
i Add valueD MillionN times per Month %

igital Marketin Multimedia
2022Q1~Q3VlyCardSales Breakdown by Produc & Advertising Channel
EFUN ez
" Mobile game - 56 iy
Online game 23% AD

NNNNNNNNNNNNNNNNNNNNNNNN

1 \Web game I 2%

1 Others H|- 19%
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Soft2 2 NI R 9EKAOAGAZ2Y 39 9@Syikal NJ
Extensively Industrial Resources to Increase the Service Performanc

# e

R ER A ED D
v‘ /W % .

A

Mass Exh|b|t|on and Event DeS|gn F9:% 1A% NJ S i )\ y 3 Premivid StuiNsSavdaich can

Planned400+ events with 110+ Covered/000+physical stores accommodate an orchestra with
business partners and shopping districts 100+ musicians
A Provide a onestop service orevent A Store Front Flags/TV Walls/Rotating A Provide services of Soundtrack and
planning solutions. Banner, Posters & Display Stands, to Sound Effect of Games/ Animations/
A Designated longerm partner of reach strong exposures with flexible Commercial Ads/ TV Series, MVs
worldwide clients. and diverse creative promotions. Shooting, Video Producing.
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Classic Games IP fhrcensing

_ Game - Anime - Dram@a/Movie - Merech Crossover Cooperatio—
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Classic Game IP Licensed
3DWuXiawt D a 2 0 A tK&padd UnWw&s&d

BTN @ LIk

—KALPA OF UNIVERSE—

- Launched on March 1, 2021 in China, and reached App Store Top 3 Grossing Ran ¥<

- Launched on August 12 2021 in Taiwan, Hong Kong and Macao.

Reached the Top Grossing Ranking of App Store NO.1 and Google Play NO.3.

A Classic game IP of Sef¥orld is licensing to Black Jack StudioZébngame
0KS RS@OSt2LISNI 2F (KaBgrisSeE o0 £ LJ2 LJdzf | NJ 3l YS «

A The latest masterpiece of the studio, perfectly presents ay2@r classic
ONAE ZKABa2 ZF! A OSNRARSE O

Game Features

A /1 aaArOKapa2YFS |LYiA @S NE S¢ Ay Of dzRS & -pKtied ( 2
experience.

A Gorgeously animated effects of battle and originally featured melody are presented. :
A Source engine is developed, and HDR light upgrades game pictures.
A Enjoyable battle is originated by Strategic RPG gameplay based on geographical lay€
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Digital Game Business ( SOFIWORICD

ZILONG/VENTUREFCAPITAL

FinTechBusiness

e NEWEB (O CHINESE/GAMER ~ SOFTSTAR

WE CAN IFINANCIAE ZEACLOTDDIGITAL!: USERJIOY

Brothers Development FUNYOURS

GAMEFELEIER

GAMEFRIRST (S TAIWANTTAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD. COMPUTING
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Own Researcland Development Strength
Extendthe Valueof OriginallP

© TS New Project

Cute image of characters from the Three Kingdoms

Well-known game characterbadou yao
Popularself-development Game IP by Chinese Gamer with

largemember base

ManagelP value, maintain Ipopularity and extend IP

benefits
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© TSMultiverse

A Expected to be launched in December, 2022

A Warm-up and preregistered have been launched recently CHEIA A
A New story line with classic gameplay, start a new chapter in the universe of TS
A Experience upgrade, and optimized operation

R Wi (. »

(] sencmnass™ -
r 624I_HP(%)_REE(NBRER)

SWNE:180

b BiR:13+0
- ) [RBIEE(0/6)
g 2RMEE+425
4 8+25
6 IR B+25

N2 o
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© TSMultiverse

Soul System CrossServer Auction

A Players will be able to obtain additional attributes and A The crossserver auction is a trading platform specially
skills by equipping the souls of past generals. In addition to designed to provide players a trading environment with
the generals of the Three Kingdoms that everyone is fair, just, open and safety. It breaks the limitation of

familiar with, TS Multiverse will also release classic Chinese traditional mobile games that cannot be traded in game
I YyOASY (G KS NP2 ANDwasFuihPRedgi &td & dzO K orlevien afiossserver trading.

@5 ()X
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IP ©operative Development Strategy

© + #m

IP authorizationdevelopment, low participation

¢ |PLicensingRoyalty

¢ Revenue Share

IP cooperative, high participation

¢ |PLicensing Royalty

¢ RevenueShare
¢ OperatingRight inTaiwan, Hong Kongnd Macao

Advantages ofooperation:

0 Combining the expertise of both parties to
accelerate the game developmesichedule

U  More marketable and localized game design
Optimizing databased development model

Over the past 20 years, a number of wdthown
online game IPs have been accumulated.

Well-known Novels/HongKongComicdP

£ Y/}:\%Sj\\\ﬁiu&\g’ﬁ;’\ DOO O B A
* izl oA lisg ' G
AO%;J_EL@L C/ 5 L 1ﬁ )
(A < gra e e i ==

o
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Fostering Btential R&D Bamsand Creating
Common Interests

U0 Resource oport:
Use/ KAYS&S DI YSNX»a NAOK NI EgGE2dzNDS &
support potential new R&D teams.

U Diversified ©@operation:

More flexible IP cooperation methods,
simultaneousexpansion of product lines
and enhancement of |IR/alue.

U Sustainable Development :
Deepencooperation with overseas operators to

createstable game revenue in foreigmarkets.
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Game )
AU Ry (@ GAMEELER

Operation @ GAMEFFIRST
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DIYS CtftASNY {LISOAIFIfATI SR AY
Profound Experience in Gamers Maintenance

@‘ ClassicGameOperatorin Taiwan,HongKong,Macao

Localized operation and bring diversified game content

AU e

With 20 years of game
operation experiences

Html|5 Gameoperation service in SEA

(J9
n
—
—_—
4

Over 10 million members
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# Ancient Anime Style Wuxia ARRG9 | & (iLéder’d® The Y LJ& NJ

Supreme Cinematic Wuxigxperience

Players can immerse themselves in massive worldview
with script, roles, CGI, music and numerous spectacular,
features, including million words of story and four
hundred minutes animation

6 main PVP arena, more than 10 characters
build-up

1vl, 3v3, 4v4, MOBA, diverse competitimontents.
Thorough story line of fivdactions.
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@ Anime Style RPG Mobile Gané@ | L ¢ 9 / | h

Soft-World International Corporation



# Anime Style RPG MobileGandg@ | L¢9 / | h

Roguelike Gameplay

Storyline, Stage, Skillard, CharacteEnhancement

Opera WorldviewI Music Game

Players can collect characters from the opera world, \ e ), Y-\ %S Erfﬁiﬁ
and team up with them to battle in varioushallenges | g 1\ Q2 4V A L

) u

Crossover Collaboration

VTubeA Mizuki& “H Virtual SingeA Xia Yu Ya#
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é Game First: InternationaGame Operation & Marketing Servic

Game Marketing & eSports
Operation services Organization

Game Customer
Service

U More than 10 years of professional
customer service experience, proficient in:

U Marketing cooperation in Taiwan,

U Cooperation with more than 20 popular
Hong Kong, and Macao:

I S games from PC, mobile and console game:
Chinese, English, Korean, Thai -YZNbI Qa Y@Dbdzf BNEHRYH2dZ &1 pes ¢ &1 NIKalGzy §¢
(i Cooperation with the global famous $§ m\‘g : g? mco;ﬁ o 24 ,ﬁrf hYs cOverwatcke = a[ SF3dzS 2F [ S
games: ' - a effgeﬁnrecd (tt. [ HAHWHAG 51 yOSe FyR Y2NE
: _ -Y2NBIF Qa Y@ofkBSaAlI ¥H ¢KNBS
United States, South Korea, China, Kingdoms-2 I NE
Hong Kong

U Overseas marketing cooperation:

1aaArAadAy3d 6AGK RAAGNROdzAAZ2Y 2F al RNBR {
to United States, Canada, England, Germany,
France and Southeast Asia.
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ZealotDigital Game Art Design
ZD SBEEES

A professional game graphic production team with 100+ art designers.
More than 20 years of experience in game development.

A Servicesh 5k05 / KIFIN OGSNARX H5k05 {O0OSySas / KIFENYOUSNBRQ

A Cooperation:Zealot has cooperated with leading game companies from Korea and Japan,
and worked closely with more than 10 game companies for art design in TaiarahChina. 5




Digital Game Business

ZILONG/VENTUREFCAPITAL

. FinTeclBusiness
newes \ EVWEB

WE CAN IFINANCIAE

Brothers
EEUN Online
— R B Marketing &
/|D Advertising

REVITALIZE ADVERTISING DIMENSIH

0N
ERGREMBOARLE

Online Marketing Busines
FASTODISTRIBUTED

CllOUD. COMPUTING
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C) CHINESE/GAMERS /  SOFTSTAR
ZEALODDIGITALE USERJIOY

FUNWYOURS

GAMEFELEIER

GAMERIRST(S TAIWANTAOMEE




Online Marketing

Busmess

EFUN
— 1R 8 fiz # $% g;%;;“ ““““““““““““““




Online Marketing Trends in Taiwan

The Market Size of Online
Marketing in Taiwan 2021 TOP S0nline Marketing Spending by Industry in Taiwan

Unit: NTD 00 Million

544.28 Ratioof | Investing
' Industry Type Digital Amount
482 56 Ad. | (100 million)
458.41 : - _
1 E-CommerceDigital-native Brands 14.9% 81.2 8%
389.66
330.97 2 Game Industry, Applications 14.4% 78.4 5.5%
3 Finance& Insurance 9.4% 51.0 25%
4 Fa§t Moving Qpnsumer Goods, 8.6% 46.8 3.3%
Daily Necessities
5 Cosrr_letlchare prqducts, Cosmetology 7 1% 38.9 8.4%
& Hairdressingservices

2017 2018 2019 2020 2021 SourceThe Digital Marketing Association(DMA)
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The Expert in Online Marketindvlaximize Marketing Performance

We started offering online marketing services in 2014 and have dominated the highest market share in mok
and online game advertising in Taiwan.

We are certificated official partners of many major global media platforms.

Collaborated With700+enterprisesand leading brand related to digital content providers;a@mmerce, 3C,
real estate, health care, catering & retail, fashion & cosmetics, social networking, finance & insurance and r

Google facebook LINE CertificatedPartners

Google

tebook blueprin LINE Display Solutions LINE Account Solutions

Pa r t n e r A M d rkEtI n 8 i| cerTIFICATION |f Sales Partner 2021 . Sales Partner 2021 .

| — S Partner g Authorized Authorized

zcialized in:
Al od
Searchads  Moblle ads  Video ads  Display ads
Google Ads
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BIG DATArivenMarTechSolution Provider

Service Teams

&
GOLOR v
Global Media

Work closely with global
media platforms to
bring the latest adtech

4
i

=0 OO {5

AdHero pEsz e

Owned Media &

Al Technology + DMP
to Improve ad performance

Soft-World International Corporation

TQ

& © Uppier € unity TID

ol Vertical Medi:

Diversitymedia resources +
precisely target audiences
to pick the best ad channels

for promotion

A

3

HEEO BE
KOL & Comml

Well experienced in KOL an
word-of-mouth marketing
campaigns

Ads Optimization Consultant Multimedia Art Design Big Data Research Ads Technological Platform

nity




Digital Advertising Platformd AdHercA
The New Al Platform of Marketing Technology

v W ~ Ve ~

A EFunLy 0 SNY I A2yl |/ ARdN&® KRaORGWS§{/aRBRf & SELI YR (GKS ySg FTNR
A With a huge database accumulated for many years of advertising experience, four core applications enhance the effectivieness
advertising analysis and optimization.

o0 Creative compositio *— Competitor tracking 7\ Socialmedia monitor to Creative data oY Advertising
Al analysis system TNV and analysis .El_. analyze market trend advanced search — I]il account analysis

Y Powered by Google Ads Data Hu

EFUN MarTech

Al System

Al Technology
1,000,000+

Ad Campaigns
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