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Disclaimer

The information provided In this presentation are the prospective
based on current status, including all forwdambking statements

that might be influenced by the uncertainties, risks, assumptions

or other external factors. Such factors might lead to differences
between the declaration in this presentation and the result of
SoftWorldD NB dzLJQ&a 2 LISNF GA2yd 2 S aKIFff
to update or revise any forwarlboking statement, whether as a

result of new information, future events, or otherwise.
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The Status of Game Industry in Talwan

Unit The performance of the listed game companies at TWSEFREXx

NTDin Thousand
2016 2017 2018 2019 2020 2021 2022H1

9,000,000
7,000,000
5,000,000
3,000,000
1,000,000
-1,000,000
-3,000,000
-5,000,000

8,177,772

6,075,295
3,781,851

4,617,697 4,394,756

1,901,938
-1,583,078

1,714,277

-990,295 -815,523 -45E¥53 -5427445 -1917751

-4,696,309

~ The Total Net Profit ~ The Total Net Loss

Thvgit%(’g;ggt“ies 9(39%) 10(45%) 11(52%) 9(43%) 12(57%) 11(50%) 14(70%)
The companies|  14(61%) 12(55%) 10(48%) 12(57%) 9(43%) 11(50%) 6(30%)
Total 23 22 21 21 21 22 20*

Source: Taiwan Stock Exchange Market Observation Post System
Note 1:Data 0f2016 includedlGAMEHOURS(6626.TT).

Note 2 Data of 2020 adjusts companies included in calculation based on industry type, remove OMG(3687.TT Gaadityta(3629.T7.
Note 3:Data 0f2021add HAPPYTUK(7584.TT

Note 4: There are still two companies' financial datxre unpublisheds of August 16, 2022. Therefore, the number was calculated with other 20 companies.
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SoftWorld GroupOverview
A Diversification Strategy in Internet Industry

Wo,

1
Digital Game Business ‘5?% SOFIWORILD

ZILONG/VENFUREFCAPITAL

o Venture Game _
NEWEB Capital | Distribution (© CHINESE/GAMERN |~ SORTSTAR
ezPay \M WECAN FINANG] YD ZEALOTDIGITALY USERJIOY
) ECommerce
CLEY%  KuoBrothers & Payment | 8 FUNYOURS

Online

E s Marketing & IShi (4 GANMIEFIE[EIFE 9Splay
Advertising Operation J
#D & cAMEFRST( ! TAMIANTAOMEE
SRR Computing B
FASTODISTRIBUTED
ClLLOUD.COMPWUTING
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SoftWorld Group Revenue Breakdown by Business

2020 2021 2022H1

7%

34% 40% A46%
6%
%
22% 1206 270 5% 704
Revenue/.26 Billionnto Revenue6.60 Billionnto Revenue2.92 Billion nto
Game Distribution GameDevelopment Game Publishing & Operation
B Online Marketing Businesdll FinTecHBusiness Others(Cloud Computing, Game Art Design, etc.)
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Digital Game Business

Distribution / IP Licensing Development/ Publishing & Operation
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Digital Game Business ”?% SOFIWORILD

ZILONG/VENTUREFCAPITAL

- FinTechBusiness : Gf”‘m?
450 NEWEB Distribution QO CHINESE/GAMERN /~  SOFTSTAR

WE CAN FINANCIAE ZEACLOTDDIGITALY: USERJIOY

Brothers FUNWYOURS

GAMEFELIERS)D 9Splay

GAMERIRST(S TAIWANTTAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD.COMPUTING
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Leading Brand in Game Industry
Soft2 2 NI RQa LYUGS3aINFYGSR al N

0 _ Interactive
n Market Share reacheﬁO )/0of Taiwan, HK, and Macao Video Platform

i Members6.5 Million+ Hff. = Jj!LD’br 7
i Games & Services produc400+ / Online & Offline \ Expo/Event

Promotlons Planning

w115

i Content Providerd© 00+

-PLAY
i Sold inD0,000+Physical stores ——
- %)
i Add valueD MillionN times per Month

igital Marketin
2022H1 MyCardSales Breakdown by Product & Advertising

EFUN
I so

— iR B fiz B 4
Online game 2300

Multimedia
Channel

REVITALIZE ADVERTISING DIMENSION

2 Web game I 2%

1 Others - 19%
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Soft2 2 NI R 9EKAOAGAZ2Y 39 9@Syikal NJ
Extensively Industrial Resources to Increase the Service Performanc

# e

v‘,/ 1*{( w‘ V\"";’ ‘ .

FIH o Lok
o WA

Mass Exh|b|t|on and Event DeS|gn Ty Y1 AY0 NJ S i )\ y 3 Premivid StutiNsSavdaich can

Planned400+ events with 110+ Covered/000+physical stores accommodate an orchestra with
business partners and shopping districts 100+ musicians
A Provide a onestop service orevent A Store Front Flags/TV Walls/Rotating A Provide services of Soundtrack and
planning solutions. Banner, Posters & Display Stands, to Sound Effect of Games/ Animations/
A Designated longerm partner of reach strong exposures with flexible Commercial Ads/ TV Series, MVs
worldwide clients. and diverse creative promotions. Shooting, Video Producing.

Soft-World International Corporation



Classic Games IP fhrcensing

_ Game - Anime - Drama@a/Movie - Merch Crossover Cooperatio—
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Classic Game IP Licensed
3DWuXiawt D a 2 0 A tK&lpadd UnWw&s&d

BTN @ LIk

—KALPA OF UNIVERSE—

- Launched on March 1, 2021 in China, and reached App Store Top 3 Grossing Ran! “’f “'

- Launched on August 12 2021 in Taiwan, Hong Kong and Macao.

Reached the Top Grossing Ranking of App Store NO.1 and Google Play NO.3.

A Classic game IP of Sef¥orld is licensing to Black Jack StudioZébngame
0KS RS@OSt2LISNI 2F (KaBgrisSeE o0 £ LJ2 LJdzf | NJ 3l YS «

A The latest masterpiece of the studio, perfectly presents ay2@r classic
ONAE ZKABa2 ZF!) A DSNRARSE D

Game Features

A /1 aaArOKapa2YFS |LYiA @S NE S¢ Ay Of dzRS & -pKtied ( 2
experience.

A Gorgeously animated effects of battle and originally featured melody are presented. :
A Source engine is developed, and HDR light upgrades game pictures.
A Enjoyable battle is originated by Strategic RPG gameplay based on geographical laye
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Digital Game Business ( SOFIWORICD

ZILONG/VENTUREFCAPITAL

FinTechBusiness

e NEWEB (O CHINESE/GAMER ~ SOFTSTAR

WE CAN IFINANCIAE ZEACLOTDDIGITALY: USERJIOY

Brothers Development FUNYOURS

GAMEFELIERS)D 9Splay

GAMERIRST(S TAIWANTTAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD.COMPUTING
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IP ©operative Development Strategy

© + #m

IP authorization development, low participation

¢ |PLicensingRoyalty

¢ Revenue Share

IP cooperative, high participation

¢ |PLicensing Royalty

¢ RevenueShare
¢ OperatingRight inTaiwan, Hong Kongnd Macao

Advantages ofooperation:

0 Combining the expertise of both parties to
accelerate the game developmesichedule

U  More marketable and localized game design
Optimizing databased development model

Over the past 20 years, a number of wdthown
online game IPs have been accumulated.

Well-known Novels/HongKongComicdP
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U Launched in 2003.

U Teambased combat system.

U Total of 5 million amline game
members.
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U Launched in 2004.

U Casual & Socidbesign:
Decoration Dating, Partime Vocationf

Market Stall Management.

U Total of 3million online game
members.
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U Launched in 2005.

U TheChibiof the turn-based
adventuregame.

U Totalof 2 milliononline game
members
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ORelishizNE=D \Wulin

U Launched in 2008.

U Chinese classic 3D d

U Total of 1.5 millionon

Soft-World International Corporation



U Launched in 20009.
U Well-known comic IP in Hong Kong.
U Set the highest record afoncurrentusers.

U Total of 5 million mline game members.
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Huamng Y

U Launched in 2006.

U Huang YI's series of novels.

U Extremely high commercial value derived fro
many movies, TV series and other adaptation

U Total of 5 milliononline
gamemembers.
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CrossPlatform R&D Capabillities
© TSNéwnPruject

U NFT products

U Crossserver auction
U Mythical gear

U New Heroic Spirit System
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Fostering Btential R&D Bamsand Creating
Common Interests

U0 Resource $oport:
Use/ KAYSAS DI YSNX»A N
support potential new R&D teams.

B az2d
U Diversified @operation:

3 @
More flexible IP cooperation methods,
simultaneousexpansion of product .
linesand enhancement of IP value.
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Digital Game Business “2 SOFIWORILD

ZILONG/VENTUREFCAPITAL

FinTechBusiness

4R NEWEB © CHINESE/GAMERY /| SOFTSTAR
WE CAN FINANGCIAE ZEALOTDDIGITALY USERJIOY
Brothers FUNWYOURS

Game )
AU EY (@ GAMEELERG) osplay

Y @& camerRRST  TAMAN TAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD.COMPUTING
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DIYS CtftASNY {LISOAIFIfATI SR AY
Profound Experience in Gamers Maintenance

@‘ ClassicGameOperatorin Taiwan,HongKong,Macao

Localized operation and bring diversified game content

1205 ey

With 20 years of game
operation experiences

Mobile
. A Anime Card Game
To be Launche %ﬁl@%ﬁ e RPC

Html|5 Gameoperation service in SEA

(J9
Cy
o
>
d-

Over 10 million members
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Ancient Anime Style Wuxia ARRG9 | & ULéderNdiR The Y LI& NJ
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