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July 1983 March 2001 Capital: NT$1.274 Billion GroupEmployees:
founded in Kaohsiung First Listed Gaming Company 1,100+

In Taiwan and China
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SoftWorld GroupOverview
A Diversification Strategy in Internet Industry

Wo,

1
Digital Game Business ‘5?% SOFIWORILD

ZILONG/VENFUREFCAPITAL

o Venture Game _
NEWEB Capital | Distribution (© CHINESE/GAMERN |~ SORTSTAR
ezPay \M WECAN FINANG] YD ZEALOTDIGITALY USERJIOY
) ECommerce
CLEY%  KuoBrothers & Payment | 8 FUNYOURS

Online

E s Marketing & IShi (4 GANMIEFIE[EIFE 9Splay
Advertising Operation J
#D & cAMEFRST( ! TAMIANTAOMEE
SRR Computing B
FASTODISTRIBUTED
ClLLOUD.COMPWUTING
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SoftWorld Group Revenue Breakdown by Business

2021 2020

40% 34% 39%
6%
0,

1206 27 229 13% [ 11%
Revenuet.60 Billionnmo Revenuer.26 Billionnmo Revenueb.82 Billionnmo
Game Distribution GameDevelopment Game Publishing & Operation

B Online Marketing Businesdll FinTecHBusiness Others(Cloud Computing, Game Art Design, etc.)
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Digital Game Business

Distribution / IP Licensing Development/ Publishing & Operation
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Digital Game Business ”?% SOFIWORILD

ZILONG/VENTUREFCAPITAL

- FinTechBusiness : Gf”‘m?
450 NEWEB Distribution QO CHINESE/GAMERN /~  SOFTSTAR

WE CAN FINANCIAE ZEACLOTDDIGITALY: USERJIOY

Brothers FUNWYOURS

GAMEFELIERS)D 9Splay

GAMERIRST(S TAIWANTTAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD.COMPUTING
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Leading Brand in Game Industry
Soft2 2 NI RQa LYUGS3aINFYGSR al N

0 _ Interactive
n Market Share reache@O )/0of Taiwan, HK, and Macao Video Platform

5 | .
i Members6.4 Million Hﬂﬁ = ,J,/“D’L’L;f
i Games & Services produc8400+  / Online & Offline

Promotlons \ /
-PLAY
i Sold in50,000+Pnysical stores ———
(2] =)

i Add valueD MillionN times per Month %
igital Marketin

2022Q1MyCardSales Breakdown by Product & Advertising

EFUN
I v

— iR B fiz B 4
Online game 2300

Expo/Event
Planning

w115

i Content Providerd© 00+

Multimedia
Channel

REVITALIZE ADVERTISING DIMENSION

1 \Web game I 2%

1 Others H|- 19%

Soft-World International Corporation



MyCardBusiness Model

Content
‘ Gamer 1 Provider A
Physical
Channels Cor_ltent
Provider B
Gamer 2

L 4 /: Content
' mk_ al Provider C
‘ Gamer 3 ==y wPrepaid Card Sys\ Content
Virtual wl Point =1 NTD ST
| Channels
‘ Gamer 4 Content
Provider E
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I\/IyCarlestrlbutlon Channels

o o e
Hi-Life MyCardApp
/ Family Mart MyCardWebsite
/ /-Eleven| Online Shopping \
Cha:nnels S Storesgg Telecom Bil Cha:nnels
: \ Cyber Cafe‘sgé Web ATM / :
\ Retail Stores Credit Card /
Bookstores] Mobile Payme
e-PLAY Platforn CStores|
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Soft2 2 NI R 9EKAOAGAZ2Y 39 9@Syikal NJ
Extensively Industrial Resources to Increase the Service Performanc
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Mass Exh|b|t|on and Event DeS|gn Ty Y1 AY0 NJ S i )\ y 3 Premivid StutiNsSavdaich can

Planned400+ events with 110+ Covered/000+physical stores accommodate an orchestra with
business partners and shopping districts 100+ musicians
A Provide a onestop service orevent A Store Front Flags/TV Walls/Rotating A Provide services of Soundtrack and
planning solutions. Banner, Posters & Display Stands, to Sound Effect of Games/ Animations/
A Designated longerm partner of reach strong exposures with flexible Commercial Ads/ TV Series, MVs
worldwide clients. and diverse creative promotions. Shooting, Video Producing.
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Classic Games IP fhrcensing

_ Game - Anime - Drama@a/Movie - Merch Crossover Cooperatio—
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Classic Game IP Licensed
3DWuXiawt D a 2 0 A tK&lpadd UnWw&s&d

BTN @ LIk

—KALPA OF UNIVERSE—

- Launched on March 1, 2021 in China, and reached App Store Top 3 Grossing Ran! “’f “'

- Launched on August 12 2021 in Taiwan, Hong Kong and Macao.

Reached the Top Grossing Ranking of App Store NO.1 and Google Play NO.3.

A Classic game IP of Sef¥orld is licensing to Black Jack StudioZébngame
0KS RS@OSt2LISNI 2F (KaBgrisSeE o0 £ LJ2 LJdzf | NJ 3l YS «

A The latest masterpiece of the studio, perfectly presents ay2@r classic
ONAE ZKABa2 ZF!) A DSNRARSE D

Game Features

A /1 aaArOKapa2YFS |LYiA @S NE S¢ Ay Of dzRS & -pKtied ( 2
experience.

A Gorgeously animated effects of battle and originally featured melody are presented. :
A Source engine is developed, and HDR light upgrades game pictures.
A Enjoyable battle is originated by Strategic RPG gameplay based on geographical laye
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Digital Game Business
ZILONG/VENTHUREFCAPITAL

FinTechBusiness

4E0E: NEWEB (© CHINESE/GAMER ~ SOFTSTAR

WE CAN FINANCIAE ZEACLOTDDIGITALY: USERJIOY

Brothers "’»’Developmen FUNYOURS

GAMEFELIERS)D 9Splay

GAMERIRST(S TAIWANTTAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD.COMPUTING
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(© ChineseGamer:Mobile Gamesand IP Licensed

Seltdeveloped&
GameLicensed

IP Licensed Seltdeveloped Seltdeveloped
G¢{ oY LRfa9éSISYR 2F QYIS NBORNAE (¢ U

Original IP Original IP Hong Kong Comics IP Huang Yi Novels IP
Turnbased RPG ldle RPG MMORPG MMORPG

2018 launched in
Taiwan, Hong Kong and Macao 2022.4.13 launched in _
Tai - K " 2022.5.24 launched in . hed
- . aiwan, Hong Kong, Macao, _ o be Launche
Overseas Licensed: _ J J _ Taiwan, Hong Kong and Macao
- 2019 launched in Thailand, Vietnam Singapore and Malaysia
- 2020 launched in China

Focus on seltfleveloped and IP licensed to increase market share
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@ ChineseGamer: Adapted from Famous IP Content
¢ SASYR 2% 9 YLISNENA

28 Years’Popular|PrEreation Of ClassienComics:and:Games

The classic Hong Kong comics by Hugntang

AN ey N

Adapted from the comics, the Online Game
has launched in 2010 and continually to
. release the new versions.

A2010 4 SASYR 2F 9YLISNEBNH h

¢ o @k om o

i A 2013 New Version Released
'i;v/% A 2014 New Version Released

2 N A 2017 New Version Released

i . A 2020 New Version Released

AL IR % Over 4 million members
il -

The highest PCU record: 350,00@mers
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(© The New MobileD I Y Segeénd of EmperorstS

I Treasure Hunt: Get all equipment and skills by treasure hunting
I Crusade: Eliminate boss for legendary arms and perks
l- PVP: Classic Arena Mode

l- Four major occupationg eight constellations: diverse
combinations tocreate differentiated roles

I Character transformationbecome famous characters of the
comic, with goodlooking and improving ability

|- Fairies system: various of cute fairies as companions to upgrade
the gamer's strength

| Largescale city battle: a largescale PK battlefield with multiplayer

|- Raid bosses: challenge to beat powerful Bosses to get the reward

Soft-World International Corporation



Art Design
Scene

\ 1S
: St et
—eattifild il inikid

.\\\\\\‘ o
T
- ¥

Y




I Well-known IP has been adapted into games, TV series, online dramas and the m

. Anew and modern twaedimensional art style

. Become famous characters of the novel, join in the historical battles to have an immersive experience

L. Al LISA: Future vs Ancient, to get incredible power

l. Spacetime Dungeons: various intensity level stages, reproducing thecene to bring a new game experience
L. Pet system: gene recombination, evolution and mutation of ancient and present pets

L. Daily activities: thousands of event to collect the treasures and rewards, satisfying the fun of achievement

Soft-World International Corporation
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Digital Game Business
ZILONG/VENTHUREFCAPITAL

FinTechBusiness

"@f?* NEWEB C) CHINESE/GAMERS / SOFTSTAR
WE QAN FINANGCIALE ZEALODDIGITALE USERIOY
Brothers FUNWOURS

Game )
AU EY (@ GAMEELERG) osplay

Y @& camerRRST  TAMAN TAOMEE

Online Marketing Business
FASTODISTRIBUTED

CllOUD.COMPUTING
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Profound Experience in Gamers Maintenance

. ®
’ \@‘?—m dCIassicGameOperatorinTaiwan,HongKong,Macao

Localized operation and bring diversified game content

LU .

With 20 years of game
operation experiences

Two-dimensional Two-dimensional
to be Launcheg ARPG RPG

Html|5 Gameoperation service in SEA

BIFrGSR (GKS
Over 10 million members

Soft-World International Corporation
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Copublishing by Game Flier andserjoy
2020.2.18 launched
| RIFLJOUSR FNRY dG¢KS [ S3
hyt Ay SEéE 2y Hnanpd

Sidescrolling Combat and National War Strategy
Gameplay.

New Warzone, Martial Spirit Incarnation and
Command System.

Apple & Google Top Grossing:
App StoreNO.1/ GooglePlayNO.2
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Game First: InternationaGame Operation & Marketing Servic

Game Marketing &
Operation services

Game Customer
Service

U More than 10 years of professional

customer service experience, proficient in:

Chinese, English, Korean, Thai

U Cooperation with the global famous
games:

United States, South Korea, China,

Hong Kong

Soft-World International Corporation

eSports

U Marketing cooperation in Taiwan,
Hong Kong, and I\/Iacao

Organization

U Cooperation with more than 20 popular
games from PC, mobile and console game:

-YZNbI Qa Yéb&;(l{\aEare‘EllYS oOvervvatCth G[ SIF3dzS 2F [ S
-Y2 N5 | Q & mabile@yednad /ttf. [ HM/BZ&U 51 yOSé | yR Y2NE
-Y2NBI Qa YéoﬂlflSélléYB ¢ KNBS

Kingdoms-2 | NE
U Overseas marketing cooperation:

1aaArAadAy3d 6AGK RAAGNROdzAAZ2Y 2F al RNBR {

to United States, Canada, England, Germany,
France and Southeast Asia.

MYCARD CYBERCAFE LEAGUE



